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 SocialCommerce is a…….of E
Commerce

SubsetofECommerce

 ………is the form of Electronic
Commerce Which Used the
platform CalledSocialmedia

SocialCommerce

 InSocialMediaAdvertising,Highest
ConversationRateis

Conversation of the Visitor In to the
Customer

 InSocialMediaAdvertisement,the
FinalStepis

RegularFollowupWillOptimisetheQuality
ofthePost

 ………..isthePaidform ofMarketing
Which Aims At Increasing the
VisibilityoftheWebsiteinSearch
Engine

SearchEngineMarketing

 The First Step in SocialMedia
Advertisement

RegisteringAndCreatingTheAccountIn
WebsitetoDevelopitsSocialIdentity

 InSocialMediaAdvertisementThe
Stepis

APerfectPictureorLogoThatSuitsyothe
ProductisRequiredTobeselectedforthe
DevelopingContent

 SocialcommerceFirstIntroducedin November2005

 ……… Are AllMarketing Activities
thatuseAnElectronicDevice

Digitalmarketing,WebMarketing

 ………………..istheProcessofthePaid
form ofMarketingonPerClickof
theVisitorsontheirAdvertisement

Pay-Per-ClickAdvertisement

 FeaturesofSocialCommerceAre
UsageofSocialMediaAsthePlatform,
Social Review, Feedback And
Recommendation,CreatingCommunity

 SocialCommerceisDrivenBy Rating



 TheFeaturesofSocialCommerce
Are

Communities, Feedback And
Recommendation,SocialReviews

 OneoftheBasicFeaturesofSocial
CommerceistoConvertTheVisitor
totheWebsiteInto

Customer

 SocialCommerce Leads to ……….
Search Engine Ranking by the
SharingLinkstotheContentonthe
Websites

HighestSearchEngine

 TheLargestSocialMediaNetwork
IntheWorld

FacebookApplication

 ThePartoftheDigitalMarketing SMS,SearchEngineOperation,Email

 TheFullForm ofSEM is SearchEngineMarketing

 The Basic Objectives of Digital
MarketingAre

Internet Feedback, Creating Brand
Awareness, Increased Return on
Investment

 DigitalMarketingIncluded InstantMessaging,EmailAdvertisement

 The Concept of the Social
CommerceRunsontheConceptof

Community

 The Type ofSale Platform is E
CommerceWebsites

Peer-to-peerMarketingStrategies

 TheTypeofSalePlatform ofSocila
Mediais

Social-NetworkDriven

 Social Media Meets Shopping
Requirements- This Definition is
Relatedto

SocialCommerce

 SocialCommerce is Also Tuned
With

MobileCommerce

 The Relationship Between social
commerceAndSocialMarketingis

Reciprocal


