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Corporate Social Responsibility

CSR means social responsibility of corporate sector, which also means
response of the corporate sector towards society.

A company concern and commitment towards society sustainability and
development.
CSR is the ethical behavior of company towards society.

An idea where by companies integrate economic, social and
environmental concerns in their business operation.
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v" Environmental Aims

v" Social and community activities
v" Sustainable development

v Ethical issues

v Business relationship
People
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Pyramid of corporate social responsihility

Descretionary
responsibility
Contnbute 1o
the community
and guality of e

Ethical responsibility
Sa ethcal Do whant is nght
A d hanm

Legal responsibility
Obey the Law

Economic responsibility
Be profflable
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v" To maximize the company outran impact of the society and
stakeholder.

v" To give back the community in the past possible way in return to
the resources.

v To create awareness about the company and build its public
profile.

v" To Support various campaign on social and development issue
that need support to have a greater impact.
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BT Corporate Social Responsibility and Business

¢ Corporate Social Responsibility (CSR)
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Corporate Social Responsibility is considered as a manag

companies integrate social and environmental concerns in Fhe;
and interactions with their stakeholders. It refers to busine .
initiatives that benefit society. CSR is generally understo?d as"l'-_'-i-
through which a company achieves a balance of economic, »
social imperatives (“Triple-Bottom-Line-Approach”), while at the °
the expectations of shareholders valye l.e. maximizing proﬁt.
value. In the past few decades, dynamic changes are observed int

triangular relations

cOmpanies, government and
ntities regardless of the interest of




CcO

";,e;des through a statutory provisio

s “'vions put formal and greater res
_O\I|S

ro
P! r frarnework and processes to ensu

has
1

L . aC
<
<R

Ponsibility on companies in India to set

- 3 re strict compliance. The new Companies
bring More companies into its fold i

ncluding foreign companies and also
in the total CSR spend. - - =

tC e -

013

s © increase
11e

Pt L

—-::Inié‘f the Companies Act, 2013, any company having a net worth of rupees

. _gore OFf OIS OK turnover of rupees 1,000 crore or more or a net profit of
" _ 5 crore or more should mandatorily spend 29%

; 7o of the average net profits
in the preceding three years per fiscal on CSR activities. The rules came into
from 1 April 2014,

rhe Ministry of Corporate Affairs has notified Section 135 and Schedule VII

Companies Act, 2013 as well as the provisions of the Companies
porate Social Responsibility Policy) Rules, 2014 which was effective from April
; 2014. Section 135, Chapter IX of The Companies Act, 2013 says that—

with effect from April 1, 2014, every company, private limited or public limited,
naving net worth of rupees five hundred crore or more, or turnover of rupees one
thousand crore or more or a net profit of rupees five crore or more during any
financial year shall constitute a Corporate Social Responsibility Committee
of the Board consisting of three or more directors, out of which at least one director
shall be an iIndependent director.

The Corporate Social Responsibility Committee shall,—

(@) formulate and recommend to the Board, a Corporate Social Responsibility
Policy which shall indicate the activities to be undertaken by the company as
specified in Schedule VII;

(b) recommend the amount of expenditure to be incurred on the activities and

() monitor the Corporate Social Responsibility Policy of the company from
ime to time. .
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d. Business is accountable to th? various Stakeholde
talent. l?ya'tiﬁed and have a claim, cither legally mentioned or morallky, ex“s Whe
can be 'de,-:.ess activities that affect them. Yet stakeholder engagement i< £ P:Cted.
= thci)?nz-;ry —ven non-essential, to the CSR agenda. Seen

as se > -
“3.710.3. CSRK in the context of Business Ethics

The codes of values and principles that govern t!\e action of a Pt or
group of people regarding what is righ_t or what is \fvrong are called ethic:
Therefore, ethics set standards as to what is good or bad in organizational condu,
and decision making. All over the world it has been realized that for any tupe th
business ethics is important and to achieve the progress of any society. It deals “Vl?:h
internal values that are a part of corporate culture and shapes decisions concernin
social responsibility with respect to the external environment. In the long-m,g‘
business and ethics go together. In the business setting. being ethical mear.
applving principles of honesty and fairness to relationships with co-workers ang
customers. Business or corporate ethics is a form of applied ethics or professional

ethics that examines ethical principles, and moral or ethical problems that arise in
a business environment.

| ® Stitakeholder theory in CSR

The stakeholder theory in CSR draws it philosophy from ethics, aff
enterprises are “morally” responsible to look after the concerns of a larger

stakeholders. Though the concepts business ethics and CSR have distint
but sometimes thevu refer to the same argument or code.
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® Culiure of caring for people and environment

A company which has developed a culture of caring for people and €
is called ethically responsible company. This culiure flows downwea

managers to leaders. It is an umbrella term that covers all ethics-relal
come up in the context of doing business.

| @ Ethics in Managerial Decision-making

I-3usiness ethics ensures morally appropriate behavior in =%
rela_txng to the operations of the corporation, and business rela
so<::1et¥. It applies to all aspects of business conduct and is rele
of individuals and the entire organization. Furthermore the beha
adhextes to.in its day-to-day dealings with its stakeholders like e :
suppliers., immediate community and society in general is calle
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organization arises due to following reasons
Persomal gain : When the personal

what is desirable by the organization then it creates ethical problems in the
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ts but they may sell these unsafe products in |
Ptl;?dulcstandards permit to use such products. Companies w°0u
ethica hose

factories in those countries where polluf'ion control norms b
aé:'z said to be “exporting pollution.

5 Evaluating CSR on the criterla of Profitability 7
i ;ent increasing numbers of companies are taklng a di :
At pre ment of such companies develops a new product by spending e
The manage little chances of making the b‘Soy
ney. They know that there are little . . Product Profj
?Zauﬁe they have an ethical obligation to make it potentially beneficial to .
e

people for discharging their corporate social responsibility. In such a Case bllsirz:
b

ethics conflicts with the profits but the business always choose Profits oye, usi
ethics. They never realize that ethical behaviour for discharging COrporate =SS
responsibility creates goodwill and reputation that will expand the oppormnitiesof

earning profits. - | | .
® Do good CSR practices equate with ethics? | .
Compliance with all the norms and regulation of CSR practice does o

necessarily mean that the business is following sound ethical Practices. Th,
correlation of CSR activities and business ethics need to be evaluated. The .

led collapse of the famous energy company Enron in 2001, a major pro
CSR is the leading example of a company that complied with CSR and o
norms but were unethical. The Enron failure was .
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